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Welcome to Your 2021 Workplace
Campaign!

Dear Campaign Coordinators,

We are so grateful for your support of our 2021
Campaign. Without a doubt, the Workplace Campaign is
the most high-profile United Way fundraising activity
across the world, representing a significant portion of
the funds we gather to invest in changing community
conditions. workplace campaigns ARE the cornerstone
of the United Way model, bringing together employers,
employees and United Way. While execution is
seasonal, your campaign is a valued component of our
year round efforts.

It is my role and honor to assist you in your efforts this
year. | hope to equip you with all you need to run a
successful campaign. Not All Campaigns are alike just
as not all workplaces are the same. | want to empower
you to engage your team in ways that work for you.
Have an |dea you need some help with? Want different
materials to encourage your team? Do not hesitate to
contact me for ANY campaign needs!

IN 2020 OVER 38,000 CENTRE

COUNTY RESIDENTS UTILIZED
THE SERVICES OF UNITED WAY
PARTNER AGENCY.

In light of the COVID Pandemic, now more than ever
support is needed right here in Centre County. In 2020 Contents:

over 38,000 Centre County Residents utilized the

services of United Way Partner Agency. While the » CAMPAIGN UPDATES

challenges ahead are unforeseen we know change does o SUPPORT LEVELS
not happen alone and your support demonstrates what o FLAMINGO FUNDRAISER!
it means to LIVE UNITED. « TIPS AND BEST PRACTICES
With warm regards, o NEW ONLINE CAMPAIGN PAGES

o REPORTING HELP

o HELPFUL HINTS
« 2021EVENTS
Ja Nae Wian o CALENDAR
o VIOLUNTEER OPPORTUNITIES

Campaign & Relationship M
ampaign & Relationship Manager o CONNECT WITH US
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Campaign Updates for 2021 Campaign SupprtLevels @y

Corporate Gift
Manage an internal employee
campaign with the opportunity to give

S |- I through payroll deduction ADVOCATE
u ppﬂrt eve s ¢ Volunteer support for campaign, the .
organization, or a special event * Corporate Gift
« Total giving exceeds $10,000 * Manage an internal employee )
campaign with the opportunity to give
through payroll deduction
« Volunteer support for campaign, the

FROMDTER « Total giing axceeds §5000 butisfess
. Managg an ipternal employge than $10,000
This year we revised our Support ol FRIEND
Levels and Recognition. Instead of sl thnsio0 gty
just a plaque to display in your office, oo

we want to spread the word of your
support FAR and WIDE!  We will tns

¢ Support for Centre County United Way results in improved lives in the areas of education, financial

regy | a rl h I h | I ht our cam al n stability and health. In 2020, 38,684 Centre County residents received services from a United Way
g y g g y p partner agency
« Improved education, financial stability and health creates a stronger, vibrant community that is an

a n d effo rtS a C rOS S O u r SOC I a | m e I a attractive location for new business and residents.
and website. We will provide FOR Y0UR SUPPORT
C u Sto m Ized G I’a p h I CS/ Badges a't ‘the » Champions may “opt in” to our Early Bird campaigns during which we run special advertising

and outreach hi-lighting their participation and Champion standard of support. They may also
d f -th C : -t | b -t “opt in” to live radio and television broadcasts, campaign presentations made to supporting
e n O e a m pa I gn O Ce e ra e businesses. Champions will be featured regularly through social media posts, newsletter hi-
lights, recognition on our website, and other opportunities. Champions will receive a graphic to

a n d S h a re th e n eWS Of yO u r share on their support on their website/social media. In addition, they have first right of refusal
. to special event sponsorship opportunities.
accomplishments.

Advocates are regularly hi-lighted in social media, on our web site, print media, and outreach
materials. Advocates may “opt in” to our Early Bird campaigns during which we run special
advertising and outreach hi-lighting their participation and Advocate standard of support.
Advocates will receive a graphic to share their support on their website/social media.
Promoters are regularly hi-lighted in our social media, on our web site, print media and
outreach materials. Our Partner Agencies are considered Promoters and are regularly afforded
the opportunity to make presentations to other businesses managing employee campaigns.
Promoters will receive a graphic to share their support on their website/social media.

Friends are hi-lighted in social media, on our web site, print media and outreach materials.
Friends will receive a graphic to share their support on their website/social media.

CHECK OUT OUR..

v

g, ‘ , pvY, )@ .
LU OO s Flocking??

.| CENTRE COUNTY UNITED WAY f

Flocking Fundraisers involve decorating unsuspecting friends and neighbors' gards | n 2 O 2 O m a n y tra d I tl O n a | eve n tS a n d

> . wttf(lia flock af Pi?k ﬂgmmgosﬂhe recipients Payadonaftionhto gocllz an?[ther riend. . A
B e T e edwie e CAMPAIGN activities had to be re-
or theflock to visit another yar ~ . . .
imagined or completely canceled in the
With the cancellation of so many of our favorite fundraising events we wanted a way 3/ . g p y
Yo bresthe some happnes ko th spring) summer. Flamingos roly LVE UNITED interest of safety. While we re-crafted

?folomzirf]ggn Iargegocks t?lavolld %ri)tgblzand maximize restgurces. Much Iikfe t};le Wh)’ ﬂockmg‘?

ts of the Uit 1 Thi iser put. into rasi : . el

e W vttt our campaign activities, many of your
i Some local businesses are getting a flying head start to their campaigns while having faVO rl te Of I C e fu n d ra | S e rs We re n O

fun flocking their coworkers. friends. and neighbors. e want this to be a highly

. isible project, ill also be rotating a large display flock around well-k
el misRoeeibiidier o n%e r executable. Along came these
dentst t work the United ] it par, ) T . . .
residents Lo learn aboul, wor! ecs;n:numta)),’.a‘n i XPar neragenmes 0 Tor our brl | Iant blrdles to brl ng aWa reneSS,
Give these fabulous feathered friends the attention they deservel Been Flocked? Share a / d O n atl O n S, a n d S O m e fu n - I n a Way ‘th a‘t

pic on Facebook. Spot a Flock 7 Snap an [nstagram picture. We want you to post about it

ial media using the hashtag #LiveUnited and send us your pictures to sh 1
e e b (oo 17 can be executed safely and socially
countyl Know or own a prominently located spot fit, for a flock ? Contact us to suggest

N e o distanced. If you're interested in hosting

7 AW a flock at your location, contact us!

Or Contact :
Ja Nae Wian

janae@ccunitedway.org

Scan The Code:
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Tips and Best Practices

NEW! Online Campaign Pages

OUR IMPACT
3917 785

If you haven't already checked it out, we revamped =
our websitel The NEW www.ccunitedway.org is |ive i ‘

and refreshed! We now have expanded capabilities g v wies
in creating Campaign Pages for your company. ol B\ i
These pages can collect credit card donations, f—fes oswses 7V~ )
pledge cards, and give you the ability to track your f ~
campaign progress in real time. Pages are fully
customizable and can be created at your request.

We want to make reporting easy! In your 2021
Campaign Kit, you will find a form to report your
Donations. You may return partial reports as you collect
funds or wait until the end to submit all of the reporting et T

and funds. We only ask you have everything submitted Tips to increase participation

by December 20, 2021 _ _ _
In your campaign kit we've included

"Fundraising ldeas” a guide to full of ideas
NSRS ORISR RN R VOHER G SSRGS for activities to engage your team.

Involve your CEO orsinior manager. . d \ Some helpful 't|ps from SUCCeSSfU|
The success of your campaign can be significantly improved based on the commitment an » ) .
= campaigns:

visible support of your CEO. Get his/her support up front!

Dress Down Day, Pizza Parties, Prizes, etc,
are easy ways to encourage participation.

Recruit and train your campaign committee.
Your campaign committee will help you manage your organization’s campaign and
communicate with employees about United Way. Ask your CEO and/or union leadership to
help recruit representatives from all levels of your organization.

Promote leadership giving.
Peer to peer solicitation is key in leadership giving. Ask your CEO to appoint an
executive who will solicit members of the management team for leadership gifts of
$1,000 and above.

Recruit campaign representatives.
One-on-one contact and personal follow-up are proven to be the most effective
ways to raise funds. Recruit some co-workers as campaign representatives to help
you personally answer colleague’s questions about United Way.

Promote and publicize your campaign.
Establishing a financial goal for your campaign is a great way to get people motivated.
Education is critical in reaching your organization’s campaign goal. Your United Way
staff can provide you with materials that both get the word out and inform employees
about how their contributions can help the community.

Our partners are always willing to come
talk about how impactful your dollars arel

Hold a kickoff event and employee group meetings. . Y
Build enthusiasm for the campaign by asking your CEO to attend a kickoff THE COMMON

RS AR S A 000 8y CREATNG 0PPORTUNITIES FOR A ITETEIY
BETTER LIFE FOR AL, OUR FOCUS IS ON

Way to speak at your staff meetings.
Follow-up with employees. EDUCATION, INCOME AND HEALTH. THESE Make |'t a group teambU||d|ng eﬁort and

oSN SR e SNV /1 T1E BUILDING BLOCKS FOR A GOOD host fundraisi t h Sj d

E:iehﬁgeaﬁr%pt)ﬁfnré\érjityto pledge. The campaign is complete once all forms QUAUTY OF LIFE. WE RECRUIT THE PEOPLE OS an un raISIng even Suc aS Ip an
o AND THE ORGANIZATIONS FROM ACROSS Palnt

Midfveayegrzt];ﬂegcl:r:;%én you should compare last year’s donor list 2 G R LY I el

with current contributors to determine who has not yet returned a pledge EXPERTISE AND RESOURCES TO GET

form. P lly thank these donors for thei ifts and devel D
ool ko dorr oo oot gfs and domla 3 UREIEETS T/\X BREAKS
CHANGE. YOU CAN GIVE. YOU CAN
Thank everyone! Celebrate success!

s mamn e (SRR Remind employees payroll deductions are

pre-tax which in some cases means a
donation could offset your taxable income

and could potentially add dollars to your

Get a jump on planning for next year’s campaign.
Critique the campaign with your CEO, campaign committee and United Way staff. Listening to what people
liked, what worked and what didn’t will help your organization’s plan for next year’s campaign.
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2021 Events

Preview of 2021 Events* m
o AUGUST 12,2021 - CAMPAIGN KICK OFF TASTEZTOWN
o SEPTEMBER 13, 2021 - PENN STATE IT GOLF TOURNAMENT |
« OCTOBER 7, 2021 - DAY OF CARING POWERED BY PNC gaY.Of
o NOVEMBER 21,2021 - TASTE OF THE TOWN Laring

« DECEMBER 20,2021 - CAMPAIGN REPORTING DUE
« JANUARY 31,2022 - 2021 CAMPAIGN END DATE

*accurate as of 8.17.21 subject to change

Volunteer Opportunities

We pride ourselves on our "Community Owned and
Lead” campaign approach. We are always looking Our Staff
for engaged volunteers to help with every level of
the campaign. Looking for ways to get introduced

to new businesses? Join our Campaign Cabinet to LEANNE LENZ
assist with outreach. Are you a creative mind who EXEGUTIVE DIRECTOR
has a way with words? Join our Communications LEANNE@CCUNITEDWAY.ORG
Committee and help us craft our messaging.
Interested in where those dollars go? Sign up to be MEGAN EVANS
a part of our Funds Distribution - that's right even COMMUNICATIONS
our funds distribution determinations are COORDINATOR
Community Led! To learn about any of these MEGAN@CCUNITEDWAY.ORG
opportunities - contact us today!
JOHN SUTILLA
FINANCE & ADMIN COORDINATOR
JOHN@CCUNITEDWAY.ORG
JA NAE WIAN
CAMPAIGN & RELATIONSHIP

MANAGER
® 0 I@' JANAE@CCUNITEDWAY.ORG

@CENTRECOUNTYUNITEDWAY
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